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HUMAN RIGHTS AND 
HACKTIVISM

• Digilante-ism – giving people their just deserts?

• Boston Bombings: when should the public help with investigations?

• Assange, Manning and Snowdon: watching the watchers?

• Democracy and Technology: empowerment or disruption?
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PRIVACY AND THE RIGHT TO 
BE FORGOTTEN

• Why want to be forgotten?

• When are we allowed to leave the past behind?

• The right to know

• Isn’t more information always better?

• A right of reply?

• What are a search engine’s responsibilities?
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CUSTOMER PROFILING

• Is privacy control over ‘my’ data?

• When do predictions about me invade my privacy?

• Different kinds of data

• Different kinds of invasion

• The boundaries of privacy and fair practice

• When is customer profiling discriminatory?



WHEN SHOULD AMERICAN 
INTELLIGENCE SERVICES 

SPY ON FOREIGN 
COMMUNICATIONS?



FOREIGN COMMUNICATIONS

• ‘Impersonal’ invasions of privacy – should we care if China is 

watching?

• Cosmopolitanism and ethics: are borders morally arbitrary?

• A government’s duties to its citizens

• Democratic accountability: how can the rest of the world say ‘no’?

• Assessing NSA mass surveillance
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THE VALUE OF PRIVACY

• Philosophical approaches 

• The constitutional right to privacy

• Privacy in Europe

• How new technologies invade privacy

• American business in Europe


